
Survey in 11 Villages of Bundibugyo 



In January 2024, Ourganda commissioned an independent researcher to measure the impact 
of their domestic violence prevention program. The survey was conducted by Nsekanabo 
Prince Julius in the nine villages where Ourganda operates as well as in two control villages 
where Ourganda has not implemented any DV-related activities. Nsekanabo Prince Julius is 
not associated with Ourganda or any of its employees, therefore we believe the results are 
independent. 


These three questions were presented to a total of 550 women, 50 in each of the 11 villages.


1. Do you feel safe in your home?  

2. Have you been physically abused in the last 30 days?

3. If you are afraid or hurt, do you know where to go?


Table 1 - Data analysis from 9 Ourganda villages 

    Areas/Villages  Question 1       Question 2   Question 3 
Yes No Yes No Yes No

Bubandi II 45 5 0 50 48 2

Bulyambaya 41 9 1 49 46 4

Habedu 31 19 6 44 50 0

Kakuka 42 8 3 47 44 6

Karongoti 33 17 5 45 47 3

Kinyante IV 31 19 2 48 47 3

Kitsolima II 32 18 1 49 46 4

Picfare 42 8 3 47 45 5

Sarakihombya 38 12 2 48 50 0

TOTAL 335 (74.4%) 115 (25.6%) 23 (5.1%) 427 (94.9%) 423 (94.0%) 27 (6.0%)



Table 2 - Data analysis from 2 control villages 

				Areas/Villages           Question 1        Question 2    Question 3 

Data Summary 

Question 1: In the 9 villages, 74.4% of women feel safe in their homes compared to 45.0% in 
the 2 control villages. 


Question 2: In the 9 villages, 5.1% of women have been physically abused in the last 30 days 
compared to 42.0% in the control villages. 


Question 3: In the 9 villages, 94.0% know where to turn if they are afraid or hurt compared to 
65.0% in the control villages. 


Note: While Ourganda’s domestic violence program was launched in August 2022 when 
Esther Birungi was first employed, it was piloted almost exclusively in one village for the first 
year. It was recently introduced in Ourganda’s other eight villages. 

Yes No Yes No Yes No

Kabuga 24 26 15 35 34 16

Mirambi 21 29 27 23 31 19

TOTAL 45 (45%) 55 (55%) 42 (42%) 58 (58%) 65 (65%) 35 (35%)


